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Associate, Associates, Associations
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Civil War Veterans at the Baptist Church, ca 1890s
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“…They have not only 

commercial and 

manufacturing 

companies in which 

all take part, but 

associations of a 

thousand other 

kinds…”





























• During the past few years, Detroit has built up a name as a convention city, 

delegates coming from hundreds of miles, manufacturers holding their 

yearly consultations around our hotels, and all without any effort on the part 

of the citizens, or any special attention paid to them after they got here.  

They have simply come to Detroit because they wanted to…

• Can Detroit, by making an effort, this year secure the holding of 200 or 300 

of these national conventions during the year of ’97?  It will mean the 

bringing here of thousands and thousands of men from every city in the 

union…and they will expend millions of dollars with the merchants and the 

people of the City of the Straits.
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Respect what The Community Wants and Is.  Hold Those Ideals Up By:

• Informing, Educating and Advising The Visitor About The Community.

• Marketing and Selling The Community to The Visitor.

• Servicing & Advocating for The Visitor in The Community.

A Community-Facing Strategic Map For 
Destination-Defining Organizations
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Ain’t no reason to Come Back



Build a place where 
people want to VISIT, and 
you’ll build a place where 

people want to LIVE.

Build a place where 
people want to LIVE, and 
you’ll build a place where 
people want to WORK.

Build a place where 
people want to WORK, 
and you’ll build a place 

where BUSINESS has to 
be.

Build a place where 
BUSINESS has to be, 
and you’ll build a place 
where people have to 

VISIT.

It all starts

with 

the VISIT.

And the Visit 

starts

with US.

Maura’s 
Building 
Blocks
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